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Introduction

Leadership. Dignity. Respect. Credibility. Quality. Partnership. These values taken
from the mission statement of the Montreal Alouettes have been the guiding
principles of the Club and have shaped interactions with key stakeholders and
influenced club operations since its return to Montreal in 1996. The fans expect no
less.

As a ‘customer-driven’ organization, the Alouettes have always been attuned to
issues that are important to their fans. Therefore, it comes as no surprise that as
climate change has become the defining environmental issue for this generation,
the Club has formalized its commitment to environmental sustainability.

The Alouettes have always made efforts to operate in a sustainable way; the Club
had actively taken steps to reduce waste, increase recycling and energy efficiency,
and has constantly looked at ways of reducing its environmental footprint.

In 2008, the Alouettes launched their EnvironmentALS program, which formalized
their plan of action and community engagement, focusing on sustainability. This
initiative has led to the Alouettes becoming the first ‘carbon neutral’ football team in
the CFL (see appendix 1) — as well as the first professional sports franchise in
Canada. It has also led to the development of a new pillar in the Alouettes mission
statement, to: “Implement an environmental plan that will help insure the future of
our natural environment and take a leadership role in the community by
encouraging others to do the same.”

This plan has a three-pronged approach:

e Becoming carbon neutral;

¢ Initiating a comprehensive sustainability program;

e Adopting LEED criteria as guiding principles when planning the Club’s
ongoing construction projects.

Following a successful program launch and a learning curve that spanned the 2008
and 2009 seasons, the Alouettes are always looking for ways to continually improve
their program.

Environmental Initiatives

As an environmentally-responsible corporate citizen and leader in the community,
the Club is committed to continuously improving its environmental practices and to
developing solutions to our environmental challenges.

In order to meaningfully tackle the critical issue of climate change, the Club kicked
off its EnvironmentALS Plan in 2008 with the goal of lessening the environmental
and ecological impact of Club operations and to help protect the environment and
its resources.
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“Going Carbon-Neutral”

One important way to address global warming is through a carbon-neutral initiative.
“Going carbon-neutral” has become the catchphrase to signal that an organization
has taken action to reduce greenhouse gas emissions so as to contribute to the
fight against climate change. It is defined as calculating total climate-damaging
greenhouse gas emissions from an event, organization or business, reducing them
where possible, and balancing the remaining emissions by purchasing high-quality
carbon offsets.

In order to become carbon-neutral, the Alouettes undergo an annual third-party
audit of their carbon emissions with Planetair, following a rigorous process which
also identifies areas in which the Club can reduce its greenhouse gas emissions.

The Alouettes purchase their carbon offsets from Planetair, whose Gold Standard
offset projects adhere to the most widely-accepted quality seal for voluntary offsets
currently available. By going carbon-neutral, the Alouettes achieve the equivalent of
taking close to 100 cars off the road for one year or over 450 tonnes of CO,. This
comprises the carbon emissions generated by all club operations, including
administration and stadium operations, day-to-day team transport, and away-game
travel.

Offsets that meet the ‘Gold Standard’ and operate under the guidelines of the Kyoto
Protocol are generated from emissions-reducing projects typically found in
developing countries. The most common project type is ‘renewable energy’, such as
wind farms, biomass energy, or hydroelectric dams which create carbon offsets by
displacing fossil fuels. Other common project types include energy-efficiency
projects, the destruction of industrial pollutants or agricultural byproducts, methane
capture from landfills or livestock, and forestry/land-based projects. To learn more
about going carbon-neutral and carbon offsets, visit www.planetair.ca.

Sustainability Program

While the Club will always emit carbon and will always need to purchase offsets if it
is to be carbon-neutral, it will continually look for ways to minimize its Carbon
Footprint*, as well as its overall Environmental Footprint?.

The Alouettes’ Sustainability Program includes the following policies and
procedures, which involve various areas of the Club’s operations:

Administration
e Printing items on environmentally-friendly paper (FSC certified) such as:
- Tickets for game and events (with vegetable-based ink);
- Game accreditations;
- Events brochures;
- Cheerleader calendars (with vegetable-based ink);
- Pocket calendars (PEFC certified).

1 . . L .
The amount of carbon emissions generated by the operation of the Club which in turn affects climate change.

A sustainability indicator that determines how much of the Earth’s resources are used due to the operations of the Club.



e Using environmentally-friendly paper for office use (FSC certified);
Emplying electronic invoicing to clients when possible;

o Improving the office recycling system (paper, glass, plastic, and printer ink
cartridges);

e Reducing energy consumption by installing programmable thermostats
(Energy Star) and light sensors in common areas at the office;

¢ Replacing incandescent bulbs with compact fluorescent light bulbs (CFLs) to
help reduce energy consumption;

¢ Recycling old computers and office equipment that are refurbished and
distributed them to schools and not-for-profit organizations at a low cost;

¢ Recycling old light bulbs and paint leftovers.

Stadium Operations and Facilities
The Alouettes are working to make the stadium and its operations more energy
efficient and environmentally friendly.

1. Waste Reduction

Following each game, Entretien Charteau, the stadium maintenance crew,
sorts through approximately 85 per cent of the waste generated by games
to maximize recycling. Through this process, the Club diverts approximately
1,488 kg of recyclable waste from landfill per game. By the end of a given
season, approximately 1.48 tonnes of materials are diverted.

To further encourage recycling by fans, the Club has increased the number
of recycling bins throughout the stadium from 40 in 2008 to 75 in 2010. In
order to further engage fans, the Club strategically places key sustainability
messages on the recycling bins, on the stadium video screen, and in other
areas.

The Club will continuously work to reduce waste created by stadium
operations & improve waste recuperation programs in order to increase its
diversion rate — the diversion rate means the percentage of waste materials
diverted from landfills to be recycled, composted or re-used.

2009 Obijectives

In 2009, the Club more than doubled its objective in regards to its diversion
rate.

o 5,347 kg of plastic, cardboard, paper and glass recycled in-stadium;
o 21,800 kg of waste sent to landfill from the stadium;
e 20 per cent diversion rate.

2009 results

In 2009, more than 14,800 kg of material was recycled at the stadium. By
doing so, the Club achieved a diversion rate of over 40 per cent.

o 14,880 kg of plastic, cardboard, paper and glass recycled in-stadium;



o 22,210 kg of waste sent to landfill from the stadium;
e 40.1 per cent diversion rate.

2010 Obijectives

e 19,250 kg of plastic, cardboard, paper and glass recycled in stadium;
e 25,500 kg of waste sent to landfill from the stadium;
e 43 per cent diversion rate.

2. Energy Efficiency

Stadium lighting has been adjusted so that lights are fully operational for
only six hours per day on game days and run at 15 per cent or less for the
remainder of the night (night games only). This adjustment has led to a
decrease of 345.6 kWh per game day.

Other initiatives will endeavour to:

e Explore renewable energy opportunities;

e Use electric/hybrid vehicles whenever possible;

e Promote energy conservation initiatives to reduce electricity
consumption at McGill Stadium during event periods;

¢ Reduce lighting capacity whenever possible;

¢ Replace incandescent bulbs with compact fluorescent light bulbs
(CFLs) to help reduce energy consumption;

o Replace scoreboards and 20-second clocks with LED (light-emitting
diode) technology.
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3. Toxics

The Club’s maintenance partner uses low-VOC (volatile organic
compounds) and non-toxic, environmentally-friendly (and Ecologo certified)
cleaning products, and the stadium is outfitted with recycled hand and toilet
paper. Please see Appendix Il for product specifications.

R

Transportation

The Club has already made significant efforts to promote public transit to its fans.
The Club’s shuttle service transports more than 70,000 fans per year to and from
the metro system and the stadium.

ENVI

Through the EnvironmentALS plan, the Club will also:
e Encourage and improve access to alternative transportation to games.

o Thirty four per cent of the Club’s fans drive to games (average 2.5
passengers per car). The Club will work to lessen this number by
working to convert drivers into commuters.

e Improve bicycle facilities.
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Food and Beverage Concessions Operator

Compass Group is one of the Club’s main operating partners. As the largest food
service operator in Canada, it manages food and beverage service at McGill
Stadium. The Compass Group is committed to a leadership role with regard to
sustainability and, to that end, is working closely with the Club to play its part in
implementing the EnvironmentALS plan.

Compass Group has worked with the Club to:
e Reduce the amount of product packaging;
e Buy local products in order to reduce transportation (burning fuel & causing
emissions);
o Replace plastic, foam and paper plates and bowls in luxury boxes with china
dishes;
Replace plastic wine and beer cups with glass cups in the luxury boxes;
Replace napkins by eco-responsible products;
Transform cooking oil into biodiesel;
Provide condiments pumps instead of individual packets;
Replace plastic coffee stirrer by wooden ones;
Use fish that are from sustainable sources;
Use sternos made of ethanol from sugar cane (See Annex for more details).

Beer supplier and stadium co-sponsor Molson is also putting its support behind the
plan, having already introduced recyclable beer cups (class #1 recyclable plastic) in
the stadium.

Boissons Gazeuses Environnement (BGE) through the Consortium Ecologique
supplies the recycling bins for the stadium.

LEED Criteria for Construction

In order to further reduce its footprint, the Club has used LEED (Leadership in
Energy and Environmental Design) criteria as its moral compass when planning
Phase II of the McGill Stadium expansion project, and will do so on any future
renovations and upgrades to the facility and its equipment. The internationally-
recognized LEED Green Building rating system provides a suite of standards for
environmentally-sustainable construction.

Through Phase Il of the McGill Stadium expansion project, some environmentally-
friendly elements that became reality are:
- Use of Arriscraft International stone products that are environmentally-
responsible (see Appendix IV);
- Ultra-low-flush toilets and urinals (See appendix V);
- Green roof on the ticket office;
- Planting of 270 trees (3-for-1) and 500 shrubs to improve the biodiversity of
the sector;
- Reducing noise pollution in the residential areas near the stadium;
- Reducing lighting pollution outside the stadium;
- Luxury boxes have windows that can open completely to provide natural
ventilation instead of an air conditioning system.



Communications and Community Outreach

By taking a leadership role in the community, the Club hopes that its partners,
suppliers and fans will undertake their own environmental initiatives, in both their
professional and personal lives.

The Club has an incredible opportunity to motivate and educate fans about
environmental sustainability and to mobilize them to become agents of change.

Through the EnvironmentALS plan, the Alouettes will reach out to their existing
fans, as well as appeal to a young audience that is concerned about the impact of
global warming on their future. By educating the public about global warming
solutions, the Alouettes hope to motivate individuals to lead more sustainable lives
— and even go carbon-neutral themselves.

With a captive audience of loyal fans at each home game, the Club has an
incredible opportunity to coach fans and to influence their behaviour.

Opportunities for ‘in stadium’ communication includes:

On the video board:

e Commercials & animations during games (STM shuttle bus service,
encourage fans to recycle in-stadium, etc.);

e Quizzes and tips (David Suzuki Challenge);

e Mascot involvement.

In-stadium:

e Signage on the premises;
e Signage on recycling containers.

The Alouettes can also inform and educate fans and the public through:

e The Club website: MontrealAlouettes.com;

e A targeted media campaign;

e A section in the Playbook for Success newspaper distributed in schools
throughout Quebec is dedicated to environmental issues (see appendix 1V);

e The incorporation of the EnvironmentALS plan logo and or key messages in
other Alouettes materials.

Community Relations Initiatives

The Club has expanded the scope of its CN Adopt an Alouette program, which
reaches an average of 60,000 Quebec youth annually, to incorporate an
environmental awareness and sustainability module. With the integration of key
messaging as part of the program, young people will learn about how they can
become agents of change and reduce their own impact on the environment —
collectively and individually.
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The Alouettes are collaborating with the David Suzuki Foundation, one of Canada’s
most respected environmental non-governmental organizations, to develop
materials for the CN Adopt an Alouette program and joint community outreach
efforts.

Since 1990, the David Suzuki Foundation has worked to find ways for society to live
in balance with the natural world that sustains it. The Foundation uses science and
education to promote solutions that conserve nature and help achieve sustainability
within a generation.

2010 Activities

The Club intends to increase its participation in events and activities in the
community whose objectives are to raise awareness of environmental issues, such
as:

1) Alouette players will participate in the “Roulez Mieux” campaign, an initiative by
the David Suzuki Foundation and Planetair to promote better driving habits in order
to reduce the amount of gas emissions; launched on Mar.30, 2010;

2) The Alouettes will issue a press release on Apr. 22, Earth Day, to disclose their
updated EnvironmentAls program and highlight their new initiatives and objectives
for 2010;

3) The Club will participate in the “Conférence Entreprise et développement
durable”, organized by Unisféra on Apr. 26 and 27 at which the Club’s
EnvironmentAls program will be presented to Quebec’s institutional and corporate
leaders;

4) The Alouettes’ cheerleaders will participate in the Earth Run on June 5,
Environment Day, to raise funds for local and national environmental organizations;

5) Alouette players and mascot will participate in the event “En ville, sans ma
voiture” that will be held the week of Sept. 20 to promote alternative means of
transportation other than the automobile.

6) In-stadium

e The Club will implement an in-stadium promotion that will happen during a
game time-out. Team mascot Touché will go through the stands to collect
recyclables from fans with the purpose of showcasing the Club’s in-stadium
initiatives to our fans;

e Team mascot Touché will have his own EnvironmentAls jersey;

e The Club also intends on having an “Environment” game theme at McGill
Stadium this season to showcase the efforts made by the Club and present
ways to help the environment to spectators.



Conclusion

With deep roots in the Montreal community, close connections with fans and a high
profile, the Alouettes offer an unmatched opportunity to demonstrate solutions to
global warming.

By going ‘carbon-neutral’ and formalizing their commitment to becoming a more
sustainable organization through the EnvironmentALS plan, the Alouettes are taking
action and providing leadership on key issues. By encouraging their fans and
partners to do the same, the Club is becoming a positive role model for the public
and other organizations.

As the first major professional sports franchise in Canada to go carbon-neutral, the
Alouettes have set the standard for other professional sports franchises in the
country.

Year after year, the Alouettes continually seek to expand the scope of their

environmental plan to identify further areas of improvement and introduce new,
innovative initiatives.
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Appendices

Appendix |
Carbon credits
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Appendix Il
Cleaning products

Annex to Alouettes contract
Season 2010

Charteau Maintenance agrees to use the following
products: North River and Envirologic paper products
and Vert-2-Go chemical products.

The Green Approach
Waood Wyant & a leader in providing environmentally sound solutions, Environment protedtion,
today and for future generations, & a major concem fior all Wood Wyant employess.

It is a direction taken by the company more than 25 years ago when it started marketing its
Enviralogic paper products.

Green Products

Paper without trees: Envirologic paper products

Wood Wyant 5 one of the first companies to promaote «Paper without treess, We offer a
complete line of paper products manufactured entirely with recycled fibre and processad
chlorine-free, The manufacturing process uses B0% less water than the industry average, and
70% of the water used s reintroduced into the manufacturing process. Also, Wood Wyant uses
innovative manufacturing processes using less energy and producing less green house gas
emssions,

These products are Terra Chokce Ecologo certified.

Vert-2-Ga: Environmentally-friendly products

The Yert-2-Go product line has been formulated to meet the requirements of housskeeping
professionals and specialists while offering safety and environmental benefits. Our formulas are
eco-friendly, low in WOC, without fragrance and biodegradable; they do not contain any NPE, APE
or NTA. Also, additional effort has been put forth to reduce packaglng waste.

These products are cost effective and meet all requirements of existing regulations.

Green Seal® or TerraCholoe Ecologo™ certified, they offer the performance you deserve and the
safety and ervironmental benefits you are demanding.

Green Seal and Terra Choice EcoLlogo requirements

12



& Taxicity

- Eutrapnication * i‘adcag nd
: £ s Concerntrabes
Skin and eye Irritation & 2
A A . Fragrances
FUS st = Frofibibed ingredients
»  Combustibility e Traning
« Indoor and cutdoor air «  animal testing
auality 3
s Labeling

«  Towicity to aquatic life

: Carcinogens and reproductive
Aquatic bisdegradability " nog A !

Vert-2-Go Bio: a step greener

The Vert-2-Go Bio line is a new generation of green deaning products, It complements the Vert-
2-4Go line, which akso meets the very stringent requirements of Green Seal and Terra Cholce
Ecologo certifications.

The Vert-2-Go Ao products are Ecologo certified and formulated using the most recent enzyme
and microbial technology, and are emwironmentally friendly.

Green systems

There s no doubt deaning & the first line of defence in protecting the health of people and the
building in which we live and work.

‘Wood Wyant offers several Lools that are available to green your bullding, namely:

& A erwironmental impact audit of te bulding to be
cleaned to halp benchmarnk cument situation and develop
spedific obiedtives;

«  Recommendations for chemicals, paper, equipment,
cleaning processes and technologies;

»  Implemsntation plan detailing what resds 1o be
accomplished, how this will be completed and what is
the necessary time frame to get this accomplished,

« (Communication program that includes customized
mevwsletter, static stidesr and planned communicaton
meetings to review olbjectives, goals and results;

« A complebe raining program consisting of dessoom and
Frards-on, on-5ibe Sessions

The Wood Wyant team offers you its expertise and the partner you need to reach your green
objectives.




Glck here to view the Morth Fiver product ine.

Papar marufaciuring is incradibly rescurca-intensive, consuming vasl amounts of waler, fibar and anargy.
Responsible tissue product manufaciuring is aven more crilical dus to the disposabla nature of the products
baing produced,

Cascades” Meeth River |5 a leading envranmeantal commercial lssue brand thal adheres |o suslainable
manufacturing practices through one of the most comprehensive, etringent and Innovative progrems in the
Industry. Our latest environmeantal inftlative malntains our status as industry leeders in addressing cimats
change. We're working to ensure Morth River meets the stictest environmental standarde across the board.

Water

Cascades is the only cerlified Processed Chicrine Fres bssue manufacturar in North Amarica: we use no
chlorine of chicing-containing compounds in ouf manufaciuring. Furtharmora, we usa in averags 80% less
water than the Nedh-Amerdcan paper indusiry average: 10 m*lon al Cascades vs, the indusiry average of
48,7 miton, {Soursa: Mational Coundl for Air and Stream Impravemeant)

Fiber

Al North River products are 100% recyded with §0-100% post-consumer cament’, This helps Cascades
preserve mors than 37 million frees annually and contributes to the 2.2 million short fons of recycled fiber
that Cascades processes each yesr. Cascades has axensive exparience as a recycling compeny dating
Back o 1064, Today, we ara 1ha firel recyclar in Canada, using recoversd fiber to supply our own rills

Certified Green

Wit “grean” products profifarating in the markel, concarns of false envirmnmental claims are also growing
Customars nead a machanism o ansura hal these products progarly suppor thase claims,

North River 100% recyced owal and issue products are Certifed Grean ™, carmying mare thind-parly
anviranmental carifications Ihan any other brand. Te oblain these cetifications, our produsls and procassas
are fully audited against the cerification’s environmerial criteria. Third-party verification allows usars to
make Informed environmental purchasing dedsions. Our producis camy muliple snwirsnmantsl
certifications: assurance that you are purchasing envircnmentally responsible products, Morth River's
cartifications indlude Grasn Seal®, Ecologe®, and Processad Chlorine Frae® With the addition of wind
anengy to Morth River, the renswable energy we purchase is also cartified Gresn-g*
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Clck our lago to view e Morth River product ing

Green-e*

Graan-g is tha nation’s leading indapandant cerlification for ranawable anargy products and purchases. The
Green¢ logo used on Cascades’ Maorth River fowel and tissue products is 8 nationally recognized symbol
which halps our cusiomers idendily products thal promode cerlified renewable energy. This commitmeant ta
using clean, emissiondras renawable anergy helps combal cimata changa through tha reduction of carban
amizzlons. Green-e venfies Cascades' purchase of Renswable Energy Cartficates (RECe) and cartfies the
RECS 1o ensure they meel siricl envronmental and consumer prolection standards, All the electieily used 1o
manufactira Morth River™s towal and lissus products is offsel with 100% Grean-a carified wind anergy

W 5&‘,{
&

@
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Green Seal*

Green Seal k= an Independant non-profit crganzation dediceted to safeguerding the environmeant and
Iransfarming the marketplacs by premaling e manutaciure, purchase, and use of environrmetally
responsithe products and sandcas, Green Seal provides sciance-based snvironmental carification
atandards that are credible, transparent, and assantial in an increasingly educated and compeatitive
markelplace. Thair indusiry knowledge and standards help manutaciurers, purchasers, and end Users aiike
maks regponsibla choices that positivelty iImpact business behavior and improva quality of life.
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Processed Chlorine Free

The Chilaring Fras Products Assoclalion’s Procassed Chlorine Frea seal is reserved fof racyded conlant
paper. POF papers have not been manufactured with chlorins-containing compounds. A minimum of 30%
post-consumer content ks required. The PCF emblem ks the only certification mark In the world that clearly
identifies thal no chlorine or ehicrine compounds were used in the papermaking process; all virgin
components need to be cartifisd as totally chioning fres and require a chain of custody for all fiber, and the

mill does not use old growth farest for any of the virgin pulp.
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Other products used:

Chemspec DFC Calcium Lime and Rust Remover which meets the following standards:
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‘,\‘ —,
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-
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* We also use plastic garbage bags and gas and oil for blowers.
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Appendix Il
Compass Environmental
Measures

o @
WEnvimnmentAls — 2010 initiatives

Percival Molson Stadium — 2010 season

Resources Objectives Details and Actions Environmental impacts
and tools and
Financial initiatives
impacts
In effect (white | Cascades Replace napkins by ecological Cascade Reduce the environmental
in the place of | napkins and products — White, one ply made entirely | impact.
Mocha) distributors of recycled fibres.
Concessions - Place messages of awareness on the
Loges distributors.
REDUCE
In effect Ketchup and Replace the individual ketchup and Reduction of waste,
More pumps in | Mustard pumps | mustard packs with pumps. Heinz
2010 Concessions products in location.
REDUCE (Always have individual packages ready in
the event a client asks for it)
In effect Wood coffee Offer wood stir sticks rather than plastic | Biodegradable alternative
stir sticks ones
Concessions
and Loges
REDUCE
In effect Faper Coffee Replace Styrofoam coffee cups with Biodegradable alternative
Cups paper coffee cup
Concessions
and Loges
REDUCE
In effect Eco-responsible | Replacement of Atlantic cod by
fishing sustainable Pollock from Alaska
Replacement of farmed salmon by
sustainable Pacific wild salmon
In effect Loge Use of washable dishes in the loges and
Plates marquises

1_-'"; GRS
* COMPASS

Loisirs et Divertissements

17
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SC)
%Environmentﬁhls — 2010 initiatives

Percival Molson Stadium — 2010 season

In effect Eco-Flames Sugar cane ethanol, renewable source

sterno Recyclable wrapping
Mo landfill and is not a dangerous waste
Mo toxic emissions such as carbon
monxyde or dioxin and diminished carbon
dioxide emissions

In effect Beer Cups Use of Plastic cups (plastic #1) for the Reduction of waste
REDUCE sale of beer.

In effect Loge Boite a lunch Impressions en carton. Reduction of waste
Lench Boxes 100% fibres recyclées,

In effect Regular Reqular maintenance of refrigeration Reduce the energy cost
maintenance of | equipment. Reduce the use of water
equipment Regular maintenance of faucets

In effect Fridges All the fridges from the sponsor (COKE) | Reduce the energy cost
REDUCE are new Energy Star efficient ones (electricity)

In effect Foliow the 3 R | Waste recyclables generated by the Reduction of waste
(Reduce, Re- operations of Compass at the points of Put into the effect the
use, Recycle) production and services are deposited in | recycling procedures
REDUCE areas designated by the Alouettes:

cardboard boxes, glass and plastic.

In effect Zﬁrg;;m Cooking oil collected and transformed
ity blogiesel | T D odiese

In effect Inform Messages on videoboard
CONSUMErs

In effect Inform Develop a program of adequate signage. | >dnage on the

Inform and educate consumers distributors
Poster promoting
awareness to reduce the
consumption of individual
packages where the use
of pumps is not in place

*

(‘", CROUPFE
*r COMPASS

Loisirs et Divertissements
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Appendix IV
Arriscraft LEED principles

ARRISCRAFT

nnnnnnnnnnnn

BURLDING BTONE + BRICK » 1PN 10N

General Shale Brick STmemes

Buising Tha Arsrican Drases”

Building

reen

with Arriscraft International
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What is LEED?
According to the LS. Green Buildi
Leadership in Energy & Environmental Design

Councl, the

vating system, o LEED “promotes a whole-buiding

approach to sustainability by recognizing performance
i five kay areas of human and environmental

health: sustainable site development, water savings,
enesgy efficiency, materials selection and indooe
environment

Arriscraft products

Contribute to LEED
& Sustainability

Thoughtful material selection can contribute to the
development of high performance green buildings
that minimize impact on bullding users and on the
local and global

l environment.

Trrough superb durabllity and energy efficiency,
exceptional life span, and timeless architectural
appeal, Ariscraft praducts can contribute to LEED
points and to sustainabi

Energy and Atmosphere

Cradit 1:
Improved Energy Performance (1 to 10 points)

'nmnms»y it stome yasony helps 10 raduce

et transfer This esults I increased thermal comfort
by reducing ndoo tempeszture swings and results in
energy savings. The thermal rhass of tone walls or floors
can be used in designs 10 help captire this
wabe energy saurce

Materials and Resources

Credit 1 & Credit 2
Building Reuse and Constiuction Waste
Management (up to 2 poirts)

The ong ife of an adaptable sione masony exssior
allaws for future sesmodeling or reconfiguratian of the

Materlals and Resources

LEED Canada Credt &
Durable Buikiing {1 Point) or
Credit 1: Innovation in Design (1 to 4 Points)

The architectural appeal af Arfscrshtstone masonry &
timslees, allawing for futue temordeling and buiiding
exienson, Backed by an ndustry-unigue Fetime wranty,
. [ROCUETS e Been proven 1o sand the testof e
Ansaras Techrical Informatian System a
Ernelope heview senvices suppar the
design by recommending scard
constnvaion practices

Innovation in Design

Credit 1
Innovation in Design (1 ta 4 poins)

Masorry
it OF your
esgn and best

" tve and

buldng o st changing s The d
p.ml.nwmmn-aun pasonry shell
ratians to

oq il e e o ruse f g

Antiscratt ston fs avaiable I various o e
through-bod elour Nodular constraction can be ey
adagted to ste sizing fnuu‘mlmu b i waste, »

Credit 3.1 & 3.2
Salvaged Materials (1 to 2 points)

The durable and lasting nzture of Ariscrsft masonry
rendocts lends itsel deally to re-use appiications

Allfinal vaste prod i

esouicell design can rowide e opprturity o eam
s Inthe Inusaton n Desigr categary
For example, whereas the intent of Credkt .2 under
Indaor Emvimnmental Qualiy is to utlze paint,
adhesives and coatngs with fow VOCs, the goal of
this cecit c2n 2o be realized with the uss of iterior
stane faisnes, with noVOC emissions, ané nat roqulr
aditional seclers

Clad Renaissanie” units can alsc have
patenial cantrbution to Innovation in Design creits.
For example, the use o thin bed masarsy product i
of 8 raditional ll bed means that the transpartation s
el reduced and s th nant f e dance

altemate uses.

Credit 4
Recycled Content {1 Paint)

Pre-consumer and post consame. Raw materials that
compose Arrisciat sions can nckude p 0 25% by mass
af post-ingustrial recycled mataial.This recyced content
icldes i siica and mieral oxids pOmANS

Credit 5.1 &5.2:
Regional Materials {2 Points)

A raft has three manutacturing faciities located

prime: dstanes to many urban canter,
quently, many bulding sites el within the 500
it (800 Kmi raus LEED recuirement. I additon, our
products are manufactured using raw materiats that are
sbundant and peaty.

e d. These trsnsport

e passed an t structural companents

&5 thinnes ighter wollsystem requies foss

Snuctise o suppe

* Lightweight - ranspartation «
reduced

signéicanty

* Reduoed Structurs Requirements - teel s are

slmrae, e el angc e nivate, a5

107" ol brickledge on foating i ho Mpe- required

o Reduced overall wal thickness contribates
useable flaor space or a smalier building *cownm and
more green spacel

Appeoptiate use of product and documentation to support

e desig may earn up t 4 poins in this cateqaey
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At Arriscraft. ..

We take sustainability and

_environmental stewardship seriously.

Across North America, ervaronmental practices and performance ane mons
important than ever before. Mot anly co we manufacture groducts that cantribute
o sustainability, we stari thinking green before aur product is even made
Thaughtiul planning and manidectuing tachnigues allow us to maintain ou
commitment ta the ermiranment, and to responsible manufactuging, Qur position
on ansironmentally sensitive practices is govemed by our company’s corporate
objectives, which state that *social and environmental cancems ane of the wmeos:
importance and must noi be compromised in the setting and execution of policies.”

How?

Amiscraft practices Envimnmenlalh"res\pnnslblu manufaciuring, which encompasses.

& |se of abundant &R natural ingredients
I e products,

#» Use of post-industrial recycled materials,
inchiding post-industrial recycled silica
and mineral caide pigments, Whe
pressibde, select praducts include up ta
75% mecycled materals by mass,

& Heoyeling and re-use of water during
gur praduction process 1o pramole
corsenation of one of earth’s most
valuabie resources.

Mon-tomic manufacturing process.
A5 a resudt there ane no Loxic emissions
to plluile our wWalei o di

Faaclliey-wilche resycling peograrm,
environmental salety plan, and
p.}(kqgaru_; matesials thal contain
recycled materials, and are recpdable
and reyseable.

Scrap product s crushed ard recycled
info aqaregate.

Energy consenvation measunes
Irgplemented throughaut the
peOduCTion process.

Arriscraft pioneered its
environmentally benign Natural Process
technology in the 1950s, and has continued

to enhance and refine the process ever since.

Auriscraft International
75 Speedsville Road,
Cambridge 0N N3H 458

Tal.: 519.653.3275
Fax: 519.653.1337

1-800-265-8123
www.armiscraft.com

solutions@arriscraft.com

- ARRISCRAFT

M F B RN ATILONAR

IR DN STOME « Bnbc b - LAERTORE

General Shale Brick TRE=ES
by The Amacan Craent
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Appendix V
Ultra-low flush urinals

EcoVantage~ 25798 Ultra Low Consumption Urinal

The Pint™

Farm contirmies (o demonstrate leadership in plumbing
system innovation. The Z0THE ultrsa low consumption
(/8 ppl) uninal system s the latest product 1o fallow n
that pioneering spirit. [t leads the way with ultra low
water corsumption. latest in sensor technology, and
high quality vitreouws china.

[Cendelit

L

y

Falant Ry

Model Description

L6708 The Pint Top Spud. 00025 gpf Uleea Losy Cormson
Stadl Urdraal

L Bache Spud, 0125 gpf Ubra Lesy Consumpiion

Kl el

£6728  The Small Fint Top Spoed. (0125 gl Ubea Laos
';.1|.lIhlIIII|J|IIirI S e lpint Urtrial

L5758 The Retra Pine Top Spoed. G125 ppl Ulia Low
Corsmmption Endarged Rerrofit Fearprine Sall Urmal

Z6759  The Betro Pine Back Spad, 00025 gpd Ults Leow
Corsumpition Enbarged Retrofit Fearpring Stall Urial

Z5TE

“Thoe Pt The ilira losw consampilion series
warlisils consurme o gt of water providing
A5 savings with each fush,

Typical 1.0 gpt Urinsl

Features and Benefits
1 Gallan o W
Irunesrraal floww 1
with each Hush

=t Pt Flusds Fvery Ting

alular guaramiees corpislent water savings

iy Weislicloian sl Trap Watler Exclisige
prhate dmd warter trap pass all ASME
perlormime s

s e Wittebess Udinal
(L}

High EMiciency Altern,
& Lower Baldding sicdnlerinee ©
o Mo replacement aps (o buy or matain

N el ussr whio prelas wishdown action, jeeiding

HIO pallons: of wiler pes e ovier stirnkesd

Optinnized sbectrones for 2000000 cycle banery kil
Al Metal Chromee Plated Plousing
Hesrey chully Ecenanes Prack corslrucism 1o resist varnidsmn

Chloramine Resistant Internal Seals
Liryg Ly, dependatile perfamance m hash water conditions

Easy 1 Kean
cases, uriral can be relrofitled b existing carrien
ikt roagic i

il facap

110 Cover existing reallaiom

= Fhzh valve mours b standar 1l Slop vl

15798 Comparative Cost of Dperation

22 1l | Gallens | Tolal | Wabar!
Decwpants | ’l?u'!.'” é:fh | “r:m m

in Facility ity ayh Voear Cod
I L] [ 125 3360 § 1L
1 |le_|1' ) i 10 Ao | R
15 L 2 15 TR A
A0 5 Z it ML 545

The 25798 total vearly cost of operation ks 32275, The B
calculation besed upon wator/seaage alore (s quite simph.
In addiiion o tha wat arfsaweape savings. many manicipslives
affer rebates betwaen 2005300 for installing h@\ oficiency
wrirels. Pleasa fsal frion to contact our O ustamer Service
Dgparimant to discuss your r||-=|r|lr'.|1.1.!-||1.l anid .1.||r||!r.1| i
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Scott Flory
Guard
b-foot-4 and 296 Ibs

Education: University of Saskatchewan
Bom: July 15, 1976

Appendix VI
Playbook for Success

KIDSHAVEANIM
ROLEASYOUNG

OR

ENV[RONMENTALI "

| am more aware of doing what's right for
the environment because of my two
young kids. They have been taught at
school not to waste things end to regycle as
much as possible. 5o they automatically
put newspapers and plastic containers into
ourregyding bin at home.

My wife and | try to make smart environ-
mental choices becalse we're conerned
about the kind of world that we're lazving
for our chibdren. So, for example, we don't
by water in plastic botthes of let water run
for no reason. We also keep the heat low-
er. Papple who visit our home wsually need

10 WwBar a Sweater.

Whenever we can, we go toa ol farm to
buy aur fruits and vegatables. s very im-
partant to me that our kids realize where
their fiood comes from... that it doesn't just
maqically appear in supermarkets

In August and September, we love to eat
Quebec corn. During the fall, we always
a0 apple picking. We also have a small
garden with herbs and tomatoes so that
we can watch how some of our food
grows. | think it's very important to try to
eat fresh local food - for the environment
and tostay healthy.

Karel Mayrand
Director General of Quebec’s
David Suzuki Foundation

Saving the evironment should be a top pri-
ority for young pecple, Its your future at
stake, Challenge yoursalf to make a positive
difference:

Switch things off, Lights, computers, televi-
sions, video games and other devices that
are lzft on while not in use account for up
1o 10% of our dectrical consumption
Explore outdoors, Go outside to play, Use
books and websites to identify trees and
plants, Become aware of diferent wildlife
spacies and theirimportance.

Be an energy detective. 2l thase little
drafts throwgh wandows and doors at home
could equal a hole as big as a basketball

Emcourageyour parents to s off drafts Remind
therm of the haating costs they coukdsave.

Eat smart. Every time you eat fresh local
produds rather than packaged and frozen
meds you help reduce pallution, because it
takes less energy to produce and transport
fresh local foodq

Have a vegetarian day. Ak your parants if
your family can skip having meat at least
ane day a week. Producing meat takes
huge quantities of water to grow the grain
1o fead animals.

Get moving! Walk, cycle, skateboard or
take a bus or metro whenever you can in-
stead of going by car,

Travel smart. Of course, you can't always
walk everywhere, Some places are too far
or it'stoo |ate to travel alone, But make
trips as efficient as possible. Draw a map
showing all the places you go regularly Can
you plan your day so you den't have to
make extra rips?

Get invalved. Find out whether your com-
munity holds special activities for the envi-
ranment. Encourage your family to voiun-
teer with you. Or think of & project your
chass or schood can dao. Use your imagination!

E Montmlﬁhwmmlzmo @

| Take the David Suzuki challenge

Become a responsible consumer. Don't buy
things on impulsa, Even if you really want
something, wait a day to see if you still can't
five wathaut it.

Learn and teach others. Read everything
you can about saving the ervironment. Talk
about what you learn with family and
friends, Choose the environment as your
topic for assignments,

Be an Earth ambassador. Make your con-
coms knawn, Write letters, Circulate peti-
tions, Draw posters. Paint images. Create
collages. Shoot videos. You need ta con-
wince othens - especially adults — that eveny-
one has a responsibility to sava this planat
for future generztions.

Find out more at weswdavidsuzuki.org

LET'S HUDDI.E

Discuss with your classmates what
you could do to make your school a
greener anyironmant. Come up with
at least ane project that can be done
befora the end of the kchool year.
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